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Item 2.02. Results of Operations and Financial Corition.

The disclosure set forth in Item 7.01 of this Catri@eport on Form 8-K is hereby incorporated bgmefice into this Item 2.02.

Item 7.01. Regulation FD Disclosure.

As previously announced, on January 13, 2011, JSoda Co. (the “Company”) will present at the 18tmual ICR XChange Conference at
The St. Regis Monarch Beach Resort & Spa in Darat Roalifornia. The Company is scheduled to prés¢@:50 am Pacific Time.
Interested parties may listen via live audio br@stl@and view the slides to be used in the presentathich include the Company’s estimate
of its cash balance as of December 31, 2010, trecinternet available at www.jonessoda.com/invegtlitionally, the Company is furnishii
the presentation slides as Exhibit 99.1 to thisr€htrReport on Form 8-K.

The information contained in this Current Reportcamm 8-K is being furnished to the Securities &xdhange Commission and shall not be
deemed to be “filed” for the purposes of SectioroLthe Securities Exchange Act of 1934, as amenaledtherwise subject to the liabilities
of that Section. The information contained in tBisrrent Report on Form 8-K shall not be deemedetmborporated by reference into any
registration statement or other document filed pan$ to the Securities Act of 1933, as amended.

Forward-Looking Statements Disclosure

Certain statements in the presentation slides attdcas Exhibit 99.1 to this Current Report on F@i are “forward-looking statements”
within the meaning of the Private Securities Litiga Reform Act of 1995, including, without limitat, statements regarding our expected
cash balance as of December 31, 2010 and statertteaitaddress future operating performance, eventievelopments that management
expects or anticipates will or may occur in theufet including statements related to distributoanhels, volume growth, revenues,
profitability, new products and adequacy of furmdéf operations. Words such “aim,” “believe,” “expect,” “intend,” “anticipate,”
“estimate,” “may,” “will,” “can,” “plan,” “predict, " “could,” “future,” variations of such words, andsimilar expressions identify forward-
looking statements, but are not the exclusive mehitentifying such statements. Forward-lookingfesnents are subject to risks and
uncertainties that could cause actual results féedimaterially from those anticipated in such fard-looking statements. Factors that could
affect our actual results include, among others, ahility to successfully execute on our 2011 opiagaplan; our ability to secure additional
financing; our ability to use the net proceeds friuture financings to improve our financial conditior market value; our inability t
increase points of distribution for our productstorsuccessfully innovate new products and produtEnsions; our inability to establish
distribution arrangements with distributors, retis or national retail accounts; our inability t@ceive returns on our trade spending and
slotting fee expenditures; our inability to maimtdirand image and product quality; our inability develop new products to satisfy customer
preferences and the impact of intense competitimm bther beverage suppliers. More information atfactors that potentially could affe
our financial results is included in our currentaperiodic reports filed with the Securities anccBEange Commission, including our most
recent annual report on Form 10-K and quarterly oes on Form 10-Q filed in 2010. You are cautiomed to place undue reliance upon
these forward-looking statements, which speak aslip the date of this presentation. Except asireduby law, we undertakes no obligation
to update any forward-looking or other statementghis presentation, whether as a result of newrimition, future events or otherwise.

Item 9.01. Financial Statements and Exhibits.
(d) The following exhibit is being furnished herdwi

Exhibit No. Exhibit Description

99.1 Presentation slide
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SIGNATURES

Pursuant to the requirements of the Secuiitiehange Act of 1934, the registrant has duly edukis report to be signed on its behalf by
the undersigned hereunto duly authorized.

JONES SODA CO.
(Registrant)

Date: January 13, 2011 By: /s/ Michael R. (Brien
Michael R. CBrien
Chief Financial Officer




Exhibit 99.1

ICR XCHANGE CONFERENCE - JANUARY 13, 2011
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SAFE HARBOR LANGUAGE

Certain statements in this presentation are "forward-looking statements" within the meaning of the Private Securities
Litigation Reform Act of 1995, including, without limitation, statements regarding our expected cash balance as of
December 31, 2010 and statements that address future operating performance, events or developments that
management expects or anticipates will or may occur in the future, including statements related to distributor
channels, volume growth, revenues, profitability, new products and adequacy of funds from operations. Words such as
“aim,” “believe,” “expect,” “intend,” “anticipate,” “estimate,” “may,"” “will,” “can,” “plan,” “predict,” “could,” “future,”
variations of such words, and similar expressions identify forward-looking statements, but are not the exclusive means
of identifying such statements. Forward-looking statements are subject to risks and uncertainties that could cause
actual results to differ materially from those anticipated in such forward-looking statements. Factors that could affect
our actual results include, among athers, our ability to successfully execute on our 2011 operating plan; our ability to
secure additional financing; our ability to use the net proceeds from future financings to improve our financial
condition or market value; our inability to increase points of distribution for our products or to successfully innovate
new products and product extensions; our inability to establish distribution arrangements with distributors, retailers or
national retail accounts; our inability to receive returns on our trade spending and slotting fee expenditures; our
inability to maintain brand image and product quality; our inability to develop new products to satisfy customer
preferences and the impact of intense competition from other beverage suppliers. More information about factors that
potentially could affect our financial results is included in our current and periodic reports filed with the Securities and
Exchange Commission, including our most recent annual report on Form 10-K and quarterly reports on Form 10-Q filed
in 2010. You are cautioned not to place undue reliance upon these forward-looking statements, which speak only as to
the date of this presentation. Except as required by law, we undertakes no obligation to update any forward-looking or
other statements in this presentation, whether as a result of new information, future events or otherwise.
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JONES SODA COMPANY - BORN 1996
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..and since 1996 new beverages have been launched and tremendous
value has been created in the alternative beverage segment




PRODUCT HISTORY - LOST FOCUS ON OUR CORE

‘ORGANIC
CATEGORY

-

qUICE DRINK
CATEGORY

SPARKLING

KWAT ER
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BRAND CASE STUDIES

SOBE CORE TEAS SOBE ADRENALINE FUZE BEVERAGES NO5 ENERGY
& JUICE DRINKS RUSH S40MM Revenue at start 50 Revenue at start
S60MM Revenue at start S0 Revenue at start 5164MM at hand-off 5120 MM at hand-off
$220MM at hand-off $130MM at hand-off > $5350MM today >$250MM today
> S600MM today > 5500MM today now called

No Fear
( COMMODITY INGREDIENTS/NUTRITIONALS )
( NO SIGNIFICANT COMPETITIVE ADVANTAGE ON CALORIC VALUE )

GREAT MARKETING SUPPORT AND BRAND BUILDING




JONES SODA - REBORN 2010

*STRONG FUNDAMENTALS

® *ROI FOCUSED
J o N E s -PROVEN MANAGEMENT TEAM
* ALL THE FUN AND REFRESHMENT
THAT’S CLASSICALLY JONES!

JONESIN JONES Il JONES




OUR FOCUS

1. Growing our core business - 12 oz Cane Soda

2. Participating at a high-level in 2 to 3 other product lines
that are in high-growth categories

3. Building a great management team

4. Establishing stable financials with a profit plan designed
to increase long-term sustained shareholder value

E=JONES




CORE PRODUCTS
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GROWING OUR CORE PRODUCT LINE JONES 12 OZ. GLASS

1. Reinstatement of Volume-Oriented Pricing Strategies
- New pricing matrix that utilizes periods of Trade Spend as a partner to our
retailers.
2. Focus on flavors that consumers are looking for

—  Jones will always be about unique innovative flavors but we will emphasize and
feature our flavors that have greater consumer appeal.

3. Overhaul of our sales force
- Sales team was depleted in early 2010, lacking leadership and direction.
Bring leadership into the group and add accountability and bodies.
4. Move toward hybrid distribution system

- Our distribution decisions going forward will be what works best for the retailer,
which means a mix between DSD and direct distribution of our Products.

10
E=2JONES




SAME STORE SALES LEADERSHIP

Sales Per Point of Distribution
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GROWING OUR CORE PRODUCT LINE JONES 12 OZ. GLASS

60.0%
50.0%
40.0%
30.0%
20.0%
10.0%

0.0%

51.5% CSD Flavor Share against Jones ACV by Flavor

10.3% 9.6% B.7%,

0% 'ae—a | W o

= Cola ($37B), lemon-lime (37.3B), citrus ($7B) and pepper ($5B) represent the largest flavor
opportunities in CSDs. Jones is not present at retail in any of these flavor platforms*

+ Of the top 9 flavors that consumers choose, Jones ACV is between 1% and 5% in those flavors

"Beverage Digest 26-March-2010 12




THE JONES CONSUMER CONNECTION

DISTINCTIVELY US

COHERENCY OVER CONSISTENCY
CULTMMUNITY

PACKVERTISING




MEASURING BRAND AFFINITY THROUGH SOCIAL MEDIA

Social Media
Measuring consumer M“ﬁw}

=

Fans/Revenie (16006's)
= Cocial Media - (onswmer EV\-ﬁﬁﬁM Ratio




SOCIAL MEDIA INDEX

Facebook Fans

16,000,000
14,000,000
12,000,000
10,000,000

8,000,000
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4,000,000
2,000,000

prOTO
oL -9
A JONES




SOCIAL MEDIA INDEX

Social Media — Consumer Engagement Ratio

Jones Monster Red Bull Rock M.Dew Pepsi
Soda Star

® Facebook Fans/Sales

2 E2JONES




SAME STORE SALES LEADERSHIP

1,600,000
1,400,000
1,200,000
1,000,000
800,000
600,000
400,000

200,000

Sales Per Point of Distribution




CHAIN GROCERY AND CONVENIENCE GROWTH OPPORTUNITY

PERCENTAGE OF CHAIN GROCERY PENETRATION

2011

® Grocery W Convenience

== JONES




NATIONAL CHAIN RETAIL COVERAGE
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MARKET POTENTIAL FOR CORE PRODUCTS

: >$90 BILLION MARKET

Beverage Digest
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2010 WHOOPASS RELAUNCH

:NERGY DRINK
srmmaLires ArTireed &
.II:HIII- FRITH IN MANKIRY

UFC Title Holder Ryan
“Darth” Bader

Sampling Vehicles
FORD’S new Raptor

| JONES




ENERGY DRINK CATEGORY OPPORTUNITY

DOLLAR SALES % CHANGE MARKET 9% CHANGE V5.
VS. PRIOR SHARE PRIOR YEAR
YEAR

RED BULL $2,067,890,000
MONSTER ENERGY $1,004,906,000
ROCKSTAR $392,901,500
NOS $197,114,000
JAVA MONSTER $170,929,600
DOUBLESHOT (Coffee)  $159,704,500

AMP 5141,450,000
MOMSTER MEGA £129,862,100 - E 2.4
EMERGY
FULL THROTTLE 5114,402,800 =B, 2. -0.2
MONSTER ENERGY XKL 5104,051,100 . -2.b
CATEGORY TOTAL* 55,400,065,000 h e
CAPTURING A 1% SHARE = $54MM IN CHAIN RETAIL
S Syrraphaorngt B Group, Thigeco. Towl LS. supermarken, drug siores, prifusfeenbenoe 2100 i s mass mer charise cutkets (eackudieg Wl Man) for the 51 ek ending bone 13, 2000 ;' _',.‘
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CHANNEL PENETRATION GOALS - JONES SODA

Food R R U—

Mass  [RRRRGEIRRE ARSI o

® 2010

Drug cum 30% ™ Year End 2014 Goal

Club SRRSO 23%
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EXPERIENCED MANAGEMENT

METROMINT.

EE 1] &2 JONES




SALE OF PATENTS - JULY, 2010

JuLy 28™ SALE OF PATENTS

* Patent Coverage:
* “The Method and Apparatus for Creating and Ordering Customized Branded
Merchandise over a Computer Network” (2001 and 2002)
* Patents sold to a Company that specializes in monetization of Patents

* We share in the compensation generated from the monetization of the Patents

* We retain a perpetual license to use these Patents in our business

* Right to repurchase the Patents if we do not receive a certain minimum amount of
payments in any calendar year




Cash Position by Quarter — 2009 and 2010

$9,000,000
$8,000,000
$7,000,000

$6,000,000

* Estimated
Y

$5,000,000

$4,000,000
$3,000,000
$2,000,000

$1,000,000

.y

5-
Q12009 Q22009 Q32009 Q42009 Q12010 Q22010 Q32010 Q4 2010 *
26




Key Performance Indicators

*(2010 Estimated Cash as of 12/31/10, all other 2010 figures year to date through September 30, 2010)

Source/(Use) of Cash (S millions) Operating Expenses (S millions)
55.0 $25.0
$20.0

- S
5(5.0) ' . 2010 YTD * $15.0 l
$10.0
$(10.0) S _

$5.0

15.0) .
$(15.0) ..
5(20.0) 2008 2009 2010 YTD *

Gross Margin %

Inventory Days on Hand

30.0%
25.0%

20.0%
15.0%
10.0% .
5.0% -

0%

2008 2009 2000%TD *

ol %




Qa3

Q4

Q2-Q4 2010 -

=April gt
=May 6
=May 27
=June 11H

*June 14"

=July 28™

=June 29

=July 14™
=August 4™
=August 12
=September 21

*October 6
*October 28"
*November 11%
*December 7"
*December 28

KEY EVENTS

Announce new CEQ

5-3 Shelf Registration Filed

Announcement of Wal-Mart retail distribution expansion

$10 million Equity Line of Credit with Glengrove Small Cap Value, Ltd.

Hiring of Sales Directors for Western and Eastern U.S.

Jones I[P monetized through sale to Quark Images LLC
Discontinuation of Seattle Seahawks sponsorship

First draw on Equity Line of Credit for $1.1 million
Appointment of new Marketing Director

10-Q showing cash increased for the first time in 13 quarters

Announcement regarding WhoopAss relaunch

Debut of Jones WhoopAss at MACS Show
Second draw on Equity Line of Credit for $1.0 million
10-C showing 61% improvement in Net Loss from YAG

WhoopAss awarded Best of 2010 at BevNet Live conference
Third draw on Equity Line of Credit for $2.0 million 28

=




GROWTH STRATEGY

1. Drive execution in chain grocery behind core brand
2. Grow C&G distribution behind WhoopAss
3. Launch Jones natural sparkling

4. Initiate relationships in high CSD indexing international regions

E=JONES
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JSDA

& NASDAQ
Avg. Share Price Avg. Share Price
Oct 2009 — Mar 2010 Apr 2010 - Dec 2010
$0.64 $1.15
™ 80%

ZJONES




010 STOCK PERFORMANCE

Northwest stocks: 4Q and 2010 results

Siochy with headquariers in Washington, Oregon and kiaks gne s,

/R ebar e dlodl v reod Dsted hreugh Bl perods. O WEB EXTRA | An Interactive database is available online 3t geertietimes com
Elairibreg Brrbin PavLesLage Chimse Clonlng Pricen Purigmiage Chasgs
Trar WM Mh L 1 3 4 5 18 Vew W/I81331 &k L 2 3 4 % 1
Raak Ticker Mamg TO0R 1O0S 009 BULD D018 Oiv year WESS FEAFS years years pears  Resk Ticker Wame P I R T T p—
1 MK Alaska Air Geoup JATS 35T BSE 5100 S6E9 110 A0 9RA LT 413 SET 90 18 1A0  Lithla Molors 1248 3140 B3 559 439 490 TREIIEI 41 503 545 143
&4 AMTS  ARaZ0n.O0m RS 471530453 '.}rl:\‘-th.m__l_iﬁ_ A 2510 =) Ml 18 10T 13 MCHE Marchex /A 7349 SO S4% 9S4 TS50 B8 636 (12Y JET ATE WAA

AP EPAX Amhansadors Group MW 2R 1006 1004 1098 1.4 R0 350 73 £11 4R R
35 AW

SEER 304 1YW 1S5 503 BID MG BAE 404 474 845
304 201 RIS L6 180 I64 15 431 447 865 WA

475 345 46 LAY 213 I%E 452 23F2 S04 ARE MEG A

T KA Akl ?550 ITTL XS WiaE KA TA 4N IR2 44 o ) M 155 B3 TTE 8 16E 306 1381 -FIE £27 ST WA
¥ BanE  Banner BRE MM 8 ROE 203 T4 04 TRY 019 4B 916 S Mantor Graphks 184 10 843 I0ST BRSO 135 3591321 103 934 3E1 63
55 BESI Baereli BurdnessSwe.  15E D4 1309 1509 1558 14 S 4RT BRT LG TR BT M| alling Mining I3 258 077 O 135 W6 BRI EXE 477 51 6 4T

17 BT Eewntinterrational T3 1593 1000 1273 1506 FE 560 G2 RO MT1 011080 Micrea Techeology 1550 1301 10566 720 R8T 112 241 POE 106 406 39T T4
SWILE  BlweMile Mk €571 EDOD 4848 NTOE RN MM ATNA O3 T ME WA MAFE Mitroinh 1952 3615 1048 1449 3791 140 BA 436 206 65 6T &1D
AT BT Being L2 a W7 523 417 463 84

B2 Boselnc Mt 4 SDA S 0 Wo ABE M4 229 162 405 hyA
1 B50R  Buguare 20 Ones a A Mk RS IZOD BRET A6 MUK MU RUL MAA MUK KA

ey — A TSEL 1770 $T72 6AE 94 ETS 1M 575 555 LAT KA
15 (A8 Cascade Corp. LEDb sesl dis3 di LB ki G L ¥ KL [Ty MG MEEE 303 133 17w A Q13 -FRS 633 BT S05 B0
_].i‘! A58 Castasde Financial 4B 141 IM 295 “_EE{E *ﬁ *_5 52 WKl NIL“ 4798 4340 I;J'-I;H B AT BE 193 BT5 N0 TIS S6E 0§D
25 5D Cascade Marolech KW/ 11E3 458 :__5']_|£!-|. 573 Hiil:— LY T AN Heddilras - 00 X740 I7AR 70 ALBR 119 MXR FIR4 154 Q41 Li?l.-]ssl:
130 l:r':. .{llll Therapeutics 1k 3:'1: Liﬂﬂ lm:lﬁ_l_?li_?ﬁ E_]D\!E _.:l_'f'_ hwh_N:iw:-!Et‘._iE_ﬁ_h ."II-EI_ .H:Il: A5 04 4745 Ii_-_l:l' 3.1 13 §1 4% 55 MO T4
E3 1N Indermer 163 33E0 46 1266 33 16 47 377 478 415 beil ML U5, Ecology 113 1443 1704 JE00 T30 EE 10 341 260 60 A TITS
S 158 lsoltay A B9 LIS 113 A6 MOS0 438 PO S04 WA 305 HTM LS. Gesthermal 136 &7 15} A8 187 43 305 410 M4 15§19 3%
BON TRl Meen 00000 3 04 G757 ELIY S5.45 A4 AT9 130 432 TO 3ES 1430 Sb UMM Urnpsgua HobSings BS0 ZESD 1341 11 AXAR T4 53 158 DG 546 STY 433
43 [CTEF  ewseti-Comergn Lif 590 GBS 7S 905 ME ) M9 167 HF 534 HTY 65 WBOO Washingtos Basihey 385 1459 10984 D386 1071 <00 148 576 137 43 60 MSE
4 od jones Soda D35 540 843 B3 LAY 3BT ITLA B4 S03 TEOMA] | %6 WPSL WashinglonFeferal 1766 1190 19.34 1528 BESE LT A28 131 M8 A1 64 42
M6 KTIC KeyTechnology 531 1284 1176 1250 1791 37 447 100 507 147 325 22 34 WEBD WestCoastBancorp BS99 D440 184 PR 2D MY 456 536 415 L) R4 £5E
AF KOCC Ky Tronk 175 M0 LES 55% 53T 123 ME4M) M9 97 11 5B B1 WY Weyerhaewer 1877 3453 1596 1576 1893 PO 147 67D 306 275 32E 09
1§ 80T Lalrenia Fostwar 170 9ES 10T 1001 1640 148 M5 W7 49 34T 700 &1 I wa  Willametie Valley Vs 147 493 350 346 X501 14 0.3 178 o456 285 344 1350
B RSCC  Laftig Seemiconduglor IR 402 270 AR RSE ZTE LM LI BES £5 400 470 | WD Willisma Controls 451 SE% 703 907 1069 LET 487 El2 314 190 99 LISE

pol A

W/ 2160 1272 YL1E D6.EP 2701107 2607 03 40 M3 MR ?2






